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Write down this URL:
http://rehaul.com/about/resources

This will have a copy of this 

presentation plus videos and other 

resources to help



Also, feel free to:

Speak up, ask questions and 

generally cause trouble



Former HR pro

(Seven years)

Current blogger

(Rehaul.com)

Community director

(ERE Media)

Writer for TLNT.com

(New HR pub)

Northwest native

(Go Cougs)



What is 

blogging?



Why is blogging popular?



Maybe you shouldnôt 

blog



Maybe you should blog



Whatôs your goal?



Only nerds blog?



Here are a couple questions to 

ask:



Who am I blogging 

for? Myself? My 

company?

Do I have a 

message I want to 

share?

Is there an 

audience?

How long will I 

commit for?



Blogging for ñThe Manò



Serious 

Considerations



Is your company prepared?



Do you have an enticing offering?



Are you ready to be the brand?



Work with other departments



Blogging 

for 

yourself



Career Level (Early, Mid, Late, 

Transitioning)



Time commitment



Company support



Whatôs your message?



Advantages: Fame and Fortune


